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Agenda

Sustainability : measure to improve Sustainable... and accessible

You can improve what you measure: Our disruptive Planet Moment of Truth
(PMOT) methodology allows you to measure the environmental impact of your
packaging materials - so you can calibrate them and ensure alignment with your
sustainability goals..

A real game changer within the packaging world. It marks a significant step-change in
how big brands can put accessibility at the forefront of design and packaging decisions
and be a catalyst for change.
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The

Situation




After 2 years during which
customers' attention was
focused on COVID
situation, the switch is now
back on our collective need
to save the planet.

Our customers are asking
for CONCRETE SOLUTIONS
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PMOT
Evolving Regulation

2021
EU Single use plastic ban
effective from July.

560 European Parliament MEPs voted in favor of the agreement with
EU ministers

(35 against and 28 abstained)

The following products were banned in the EU by 2021:

* Single-use plastic plates

Plastic straws

Cotton bud sticks made of plastic

Plastic balloon sticks

Oxo-degradable plastics and food containers and expanded
polystyrene cups

ml SGS&CO




PMOT
Evolving Regulation

2022

UK Plastic TAX will target
packaging with less than 30%
recycled content.

The UK government has confirmed its plans to introduce the
new Plastic Packaging Tax from April 2022, with the aim of
encouraging greater use of recycled plastic and to help tackle
plastic packaging waste. The tax applies to plastic packaging
produced in, or imported into the UK.

“The government wants to introduce a tax rate which is significant enough to change manufacturer
behaviour and to drive demand for recycled plastic, while not imposing excessive burdens on business”
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PMOT
Evolving Regulation

2025
Targets set by the Plastic Pact,

widely adopted by industry and
guiding government legislation.

100% 100%

Elimination of single Reusable, recyclable
use packaging é

70%

Plastic packaging
effectively
recycled

PLASTICS
PACT r
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PMOT
Navigating sustainability is not easy for the brand
owners

CONSUMER N REGULATORY . COMPANY

PERCEPTIONS - POLICIES . VISION
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“Wouldn't it be better for the
environment to use just one
material?”

i
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Aswer is not!
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PMOT

The a

“It's made from sustainably
sourced wood fibres that are 100%
recyclable!”

E ‘ “It's super lightweight so lowers
carbon emissions!”

J‘

“The inner barrier is a bio-based
PEF polymer film that is fully
recyclable”

'f - ‘But a refillable bottle would ensure
energy is not lost...”
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PMOT
Everyone has an opinion

Legislation )

Consumer ] [ NGO's j

. Manufacturing &
i ek ] technology l
Recycling
infrastructure

Sustainable solutions will need to create a balance between
society needs, regulation and market forces.

To deliver sustainability, brands will need to listen to a wide set

of key stakeholders. A3 ;ﬁ
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PMOT
...and consumers are confused
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PMOT

Our beliefs

We believe sustainable packaging
design can:

1. Minimise carbon footprint

2. Minimise waste

3. Eliminate confusion

4. Drive new consumer experiences
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PMOT

Our process

Our Planet Moment Of

Truth (PMOT) packaging
assessment tool quickly

identifies opportunities to
improve sustainability.
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PMOT TOOL
How It works

We focus on 4 areas:

Efficiency
Weight, size, shape
Optimising the use of energy

Materials
Construction
Optimising the use of materials

Print Process

Process, inks O 1 O 2 O 3 O 4

Optimising energy and waste
EFFICIENCY MATERIALS PRINT PROCESS LIFE CYCLE

Life Cycle
Replenish, Recycle, Reuse
Preventing the loss of energy & materials
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PMOT
PMOT is a suite of tools

. EFFICIENCY

A MATERIALS

. PRINT PROCESS

2D 3D

PMOT PMOT
Assessing the environmental Assessing the environmental
impact of graphic design impact of structural
packaging
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Flexography
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Sustainability Solution

"' Structural Design -
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o ¢ DERCOS case study

carbon footprint

VICHY LOREAL . \l‘

\




Design and Ink - 2D - JMondeléz, case study
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Alpen Alpenmilch
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PMOT ANALYSIS

Graphic design assessment
2D PMOT ANALYSIS: Milka 100g

NON-
VISIBLE
ECO INKS PRINT
USAGE
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PRINT
PROCESS

KEY TAKEOUTS

« 6inks print
« Unsustainable material
« Coldseal

+ No aluminium envelope
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% RENEWABLE

% RECYCLABLE

%
* RECYCLED

NO. OF
MATERIALS

% RECYCLING
CONTAMINANT

OPPORTUNITIES

« Move to more renewable material
« Inking area optimisation

NO OF
COLOURS

INK
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Raspberry Creme

Mk Raspberry Creme
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PMOT ANALYSIS

Graphic design assessment

2D PMOT ANALYSIS: Milka 100g INK
- COVERAGE

43.18
%

INK
COVERAGE
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Raspberry Creme

ORIGINAL
INK
COVERAGE COJEEAGE
79.87
" 4 45.75
%

ECO DESIGN OPTION 3
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How did this begin?

SUPPORTING "g e

WORLD SIGHT DAY

lWorking with

COZO nms
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Navilens

Helloggs

NaviLens technology is based on the scanning,
through your smartphone, of a special code
integrated into the design of the product
packaging: in this way, information on the
ingredients, allergens and recycling information of
each specific product is made accessible, in audio

form
e 25 o
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12x times farther Very fast Wide angle reading
than QR and 1/30 seconds to up to 160°
barcode read
I
LS 7’
pA T4 /|
|
Reading in all light Accuracy & Unfocused

conditions Orientation
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Why did Kellogg’s go to parliament?

9 in 10 blind

and pa
sighted
finditd

B Campaigns @
Ph

9in10 blind
3 and partially
- sighted people
find it difficult
to access crucial
information on
packaging
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Holy Grail 2.0 -

Automating packaging
recycling process
without impacting the
design




What is Holy
Grail 2.0?

Automated recycling selective
sorting with invisible watermark
at large scale

folylrail 0

Intelllgent Sortmg
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All of the packaging waste from the products
we buy will contain the information needed
to be properly sorted and recycled
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Mondeléz,

International

Full & Associate
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Good food, Good life
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Flexibles

@ Constantia
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Packaging for Life
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Packaging

)

= masterpress
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Questions?

Lucile Grentzinger
lucile.grentzinger@sgsco.com
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Victoria Tierney
victoria.tierney@sgsco.com

Liliana Suarez
liliana.suareztello@sgsco.com
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