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How a brand consulting company
put its money where its mouth is
to help save the world from plastic.



The day job:
ldentifying the idea inside a company that
inspires employees and customers alike.
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But sometimes, we g0 on vacation...
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art of the ugly.
ver half a billion shampoo bottles.
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This at a time when people are demanding more
integrity from their beauty brands.

“Clean Beauty” (United States)
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* , *Source: Google Trends Data May 2004 - May 2020
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Active interest in the plastic waste problem has boomed.
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“Zero Waste” (United States)
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So | went shopping.
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The Venn Diagram had no overlap!

High-performing Clean

EE WA EIE S Toxin-free
Gorgeous hair /Zero-plastic
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This packaging problem
goes beyond packaging.

't needs a product reinvented
from scratch, with no compromise in:

1. Convenience

2. EXperience
3. Performance

4. Brand






" > . . N
' _ YN I
r R ETT .
"y N ’ ) . »
. M
.— !
] 0(_
. N F % “%un




Irst,

ir f

IO.
-
O
O
)
Vg

-
e
S
q

LL]

Ha






80% Agua!
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persuasionus:

HiBAR.
&

SOLID
SHAMPOO

VOLUMIZING

Look, no plastic bottle! Just a color-safe
volumizing shampoo that gives your hair
body and bounce, with African dates and
Vitamin BB for better definition.

Goodbye plastic, hello Hi

1bar (net wt 3.20z /90g)
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_ButwewWw
~that so wrong?



M. BAN

HiBAR. .
P . HiBAR.
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SOLID CONDITIONER &

SHAMPOO oo SOLID
VOLUMIZING — S HAM POO

Look, no plastic bottle! Just a color-safe.

volumizing shampoo that gives your hair
body and bounce, with African dates and
Vitamin 85 for better definition.

Geodbye plastic, hello

MOISTURIZING

Look, no plastic bottle! Just a color-safe
moisturizing shampoo that leaves your hair
soft and silky, with coconut oil and rice
protein to hydrate and nourish.

Goodbye plastic, hello H

1 bar (net wt 3.20z/ 90g)

1bar (net wt 3.20z /90g)






HiBAR

Save the world
and look good
doing it.




The Hype: thousands of reviews, 4.9 star average

From customers:

”1t blows any liquid shampoo out of the water.”

"The no-packaging is just the cherry on the top.”

“BTW This is the best shampoo and conditioner | have ever used PERIOD.”
“I've tried literally 20 conditioner bars and this is the only good one.”

“Better than my regular shampoo, and | usually use salon brands.”

“My salon clients are picky about purity and performance and HiBAR is a hit!”
“Held up to any pro brand I've used in my 15 years as a stylist.”

From industry pundits:

“A complete game-changer” - Marie Claire

“One of the best ways to love the Earth” - Martha Stewart Living
"The future of shampoo is here" - Yahoo!

“The coolest way to reduce single-use plastic” - Brit+Co
“Changed my life” - MSN

“Most Innovative” Fast Company

“Best Packaging” - Dieline

“One of 2020’s best healthy home products” - Health Magazine

* persuasionusa.com



O (O MARTHA STEWART

Vil

OK!

magazine

7 N\
TRENDHUNTER
A 4

FASTOMPANY

'\
h " =
= . Al
42880

:DIELINE
AWARDS

5|(y Forbes

Better Homes ma."e
&Gardens. cdlaire

GLITTE
Health “¢iihit




Interest and action will grow until large-scale
_solutions are found. (That’s no time soon.)

27
Annual plastic-waste leakage into the ocean,
millions of tons.*
21
18
15
" 1. Initial HIBAR planning
2. Attenborough “Blue Planet II”
3.  National Geographic “Planet or Plastic”
’ 4. HiBAR Launch S
5. Global Climate Strike
6 6. Today R
3

*Source: McKinsey Consulting
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During this thirty five minute presentation,
532 tons of plastic found its way into the ocean.



Thank you.

“There is nothing wrong with us,
that cannot be cured by what is right with us.”

dion@persuasionusa.com



